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Abstract 

In the contemporary business environment, sustainability and corporate social responsibility 

(CSR) have become pivotal to organizational strategy. Businesses are increasingly expected 

to operate in environmentally and socially responsible ways while maintaining profitability. 

This study explores how sustainable business practices align with CSR and their impact on 

stakeholders and performance. A quantitative approach was adopted using primary data from 

100 respondents analyzed through ANOVA and Multiple Regression. The findings reveal 

significant correlations between sustainable practices, CSR initiatives, and organizational 

success. 
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Introduction 

Sustainable business practices have become essential in today’s global economy, reflecting a 

company’s responsibility beyond profit-making. With growing awareness of environmental 

issues and social inequalities, stakeholders expect businesses to contribute to the community 

and operate ethically. CSR acts as a bridge between corporate goals and societal well-being. 

Companies that integrate sustainability in their operations gain competitive advantage and 

customer loyalty. This research aims to examine the relationship between CSR and 

sustainable business practices among selected organizations. 

 

Sustainable Business Practices 

Sustainable business practices refer to strategies that meet present needs without 

compromising future resources. These include energy efficiency, waste reduction, ethical 

labour practices, and community engagement. Businesses adopt sustainability to reduce costs, 

mitigate risks, and enhance reputation. Implementing green technologies and responsible 

sourcing practices are vital components. Such initiatives reflect a shift from traditional 
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profit-centered models to value-based operations. The study evaluates how such practices 

influence stakeholder perceptions and long-term success. 

 

Corporate Social Responsibility (CSR) 

CSR is an organization’s initiative to assess and take responsibility for its effects on the 

environment and social welfare. It involves transparent business operations that are ethical 

and contribute to economic development. Key CSR areas include environmental protection, 

employee welfare, education, and community development. Companies that prioritize CSR 

tend to enjoy enhanced brand value, employee satisfaction, and stakeholder trust. This section 

explores how CSR drives sustainable transformation within firms. 

 

Link Between Sustainability and CSR 

Sustainability and CSR are interconnected and mutually reinforcing. While CSR reflects a 

company’s commitment to societal goals, sustainability ensures that such goals are achieved 

through responsible operations. Organizations adopting CSR often implement sustainable 

practices to demonstrate their commitment to long-term value creation. The integration of 

CSR into the corporate strategy strengthens governance, transparency, and ethical culture. 

The study examines how this synergy contributes to business resilience. 

 

Factors Affecting Sustainable Business Practices 

Several factors influence the adoption of sustainable practices: 

1.​ Regulatory Environment 

2.​ Consumer Expectations 

3.​ Technological Advancements 

4.​ Corporate Culture 

5.​ Stakeholder Pressure 

6.​ Economic Viability 

These elements determine how businesses design and implement CSR strategies that align 

with sustainability. 

 

Objectives of the Study 

1.​ To examine the impact of CSR on sustainable business practices. 

2.​ To analyze the factors influencing the adoption of CSR-driven sustainability. 
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Statement of the Problem 

Despite growing attention, many businesses struggle to integrate sustainability into their core 

strategies. The gap between policy and implementation affects organizational effectiveness. 

There is also a lack of clarity in measuring the tangible benefits of CSR. This research seeks 

to address the disconnect by analyzing data from respondents to understand how CSR 

influences sustainability outcomes. 

 

Scope of the Study 

The study is limited to private and public organizations in urban areas. It focuses on the 

operational and strategic impact of CSR practices in businesses. Data was collected from 

managerial-level employees and CSR professionals. The study is restricted to responses from 

100 individuals with insights into sustainability practices. 

 

Need for the Study 

The study is important due to the increasing demand for ethical and sustainable practices in 

the corporate world. Understanding the connection between CSR and sustainability can help 

organizations redesign their strategies. It also assists policymakers and industry leaders in 

promoting responsible business behaviour. The research highlights how integrating these 

elements enhances overall corporate performance. 

 

Limitations of the Study 

1.​ The sample is limited to 100 respondents. 

2.​ The study is confined to a specific geographical region. 

3.​ It relies on self-reported data which may carry respondent bias. 

 

Research Gap 

Previous studies have emphasized CSR or sustainability separately. Limited research explores 

the combined impact of CSR-driven sustainable practices on organizational performance. 

This study fills the gap by focusing on how CSR acts as a catalyst for long-term sustainability 

in business environments. 
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Research Methodology 

The research is based on a quantitative approach. Primary data was collected using structured 

questionnaires. Secondary data was collected from journals, company reports, and 

government publications. The data was analyzed using statistical tools to determine the 

relationship between CSR and sustainability. 

 

Research Design 

This study follows a Descriptive Research Design to understand the current practices and 

perceptions. It helps in identifying the relationship between CSR activities and sustainable 

strategies adopted by firms. 

●​ Primary Data Collection: Structured questionnaire from CSR executives and 

managers. 

●​ Secondary Data Collection: Journals, company reports, CSR portals. 

●​ Sampling Method: Convenient Sampling 

●​ Sample Size: 100 respondents 

 

Statistical Tools Applied 

The primary data was analyzed using SPSS V-15. The following tools were used: 

1. ANOVA Analysis 

Table: ANOVA Summary 

Source of Variation SS df MS F Significance 

Between Groups 3.85 2 1.93 4.62 0.013 

Within Groups 39.12 97 0.40   

Total 42.97 99    

Inference:​

The ANOVA results indicate a statistically significant difference in the perception of 

sustainability practices based on CSR involvement (p < 0.05). This suggests that companies 

more actively engaged in CSR are perceived to be more sustainable. 

 

 

 

 

   



Transglobal Research Journal         Volume 1 Issue 1 

February  

2. Multiple Regression Analysis 

Table: Regression Coefficients 

Predictor B Std. Error t Sig. 

Constant 2.102 0.329 6.39 0.000 

CSR Involvement 0.514 0.105 4.90 0.001 

Stakeholder Pressure 0.231 0.089 2.60 0.011 

Inference:​

The regression model shows a strong positive relationship between CSR initiatives and the 

level of sustainable practices in businesses. The CSR coefficient (B = 0.514, p < 0.01) 

demonstrates that as CSR involvement increases, sustainable practices also increase 

significantly. 

 

Summary of Findings 

The study reveals that sustainable practices are strongly linked to CSR activities. Companies 

with active CSR programs are more likely to implement eco-friendly practices, ethical labor 

policies, and social development initiatives. Regulatory support and stakeholder pressure 

were key motivators. The findings also suggest a need for formal training and awareness 

programs on CSR among employees to enhance implementation. 

 

Summary of Suggestions 

Businesses should embed CSR in their core policies, linking it with measurable sustainability 

goals. Government bodies can encourage CSR adoption by offering incentives. Firms must 

invest in employee training to implement sustainability. Transparent reporting mechanisms 

and stakeholder engagement should be emphasized. Collaboration with NGOs and local 

communities enhances CSR impact. 

 

Conclusion 

Sustainable business practices and CSR are no longer optional but necessary for long-term 

success. This study confirms that CSR significantly contributes to sustainable development in 

business operations. Firms that integrate ethical, environmental, and social values tend to 

perform better and earn stakeholder trust. Promoting a culture of sustainability leads to a 

resilient and competitive organization. 
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Scope for Further Research 

Future studies can focus on industry-specific CSR practices and sustainability outcomes. A 

comparative analysis between urban and rural CSR initiatives would offer deeper insights. 

Longitudinal studies on CSR's long-term impact on profitability could also be beneficial. 
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